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BORN INTO ACTIVISM
• Horace Sheffield Jr., was the vice president of the Negro 

American Labor Council in 1940 under the leadership of A. 
Philip Randolph.

• He and Bayard Rustin chaired the 1941 Call for Jobs March 
on Washington, planned a mass march on Washington to 
protest Black soldier's exclusion from World War II defense 
jobs programs.

• But a day before the event, President Roosevelt met with 
Randolph, my dad and Rustin,  and agreed to issue an 
executive order forbidding discrimination against workers 
in defense industries and government and establishing the 
Fair Employment Practice Committee (FEPC) to investigate 
charges of racial discrimination. In return, Randolph called 
off the planned march.

• Exposure to civil rights movement and civil rights leaders as 
a young child (1962 Baltimore Story & Lesson with Dr. 
King).

• Learned to prayed through incident involving Dr. Aaron 
Henry, Charles Evers, and dad and was subsequently 
Inspired by Martin Luther King Jr. Licensed to preach on 
October 18, 1978. 



The Detroit Association of Black Organizations
• Purpose & Partnerships 

• Current programs

 Illness Prevention & Health Promotion 
(Premiere Quality Health Center)

 Trust the Vax with Global Health 

 Hypertension Control Project (Resolve 
& Dr. Tom Friedan, & Mike Epps)

 SUD & Suicide Prevention & Basis 
Needs

 The Bridge Center & St. Augustine’s 
University (Degrees, CHL curriculum & 
training )

 National & International Health 
Broadcasts

• Reach & Impact 



Black Leaders Advocating for Change in Detroit

• The same year Rev. Sheffield was born, the Tobacco industry paid and 
published “ A Frank Statement to Cigarette Smokers.” It included 
signatures of the top tobacco executives and stated “ we accept an 
interest in people’s health as a basic responsibility, paramount to 
every other consideration in our business.” (Brownell, Warner, 2009). 

• This statement was followed by decades of deceit and millions of lives 
lost all while knowing its staggering and proven death toll.



Tobacco Marketing and Advertising 

• In the 1950’s 5% of Blacks who smoked cigarettes chose menthol 
brands. Today more than 80% of African Americans who smoke use 
menthol brands. 

• In the city of Detroit there is a tobacco retailer within 10 minutes of 
every resident (Aspire, 2021).

• Tobacco companies have been major contributors and sponsors for 
Black magazines, concerts, events, and election campaigns. They have 
also strategically targeted low income communities, Black leaders, 
and organizations. 

• Detroit launched the Coalition Against Billboard Advertising Tobacco 
(CABAT) headed by Hon. Alberta Tinsley Talibi



Advocating to Save Black Lives- It’s Personal
• 45,000 Black Lives are lost each year.

• Grew up around tobacco use – non-
menthol and contextual. 

• My mother suffered and ultimately died 
from tobacco related disease. 

• Member of the Detroit Wayne Oakland 
Tobacco Free Coalition. The coalition is 
leading efforts to restrict menthol in 
Michigan through Making it Count CDC.  

• Asked to write an op-ed on restricting 
menthol and all  flavored tobacco 
products. 



Tobacco Industry Tactics-Hush Money 
• The tobacco industry has targeted 

Black and Brown communities for 
decades.

• Many organizations aren’t sufficiently 
supported financially by us so their 
missions are morphed for the pursuit 
of money.

• We have to stand up and call out the 
tobacco industry collectively.

• Their approach is to “influence the 
influencers” with CASH!  It’s repulsive.

• Yes others and other things kill us but 
we have more credibility in addressing 
those things if we address what we do 
that is killing us.

• We also have to call up and call out our 
own when necessary and tell them 
that “Black Lungs Matter” as well.  



Make Good N.O.I.S.E.

• N - Never take money from the tobacco industry and those who are killing 
us. 

• O - Organize your community to fight back against the tobacco industry. 
Write op-eds, letters to elected officials, host townhalls, share personal 
stories, and seek out funding to support your efforts.

• I - Involve a diverse group of stakeholders- faith, medical schools, media, 
business, healthcare, youth, parents, civic leaders, etc.

• S - strategize to make changes to policies that will increase health equity 
for underserved populations. 

• E - Educate elected leaders about tobacco disparities and how eliminating 
flavored tobacco products will increase health equity. 


